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Intemet Usage (Engagement) Growth Solid
+11% Y/Y = Mobile @ 3 Hours / Day per User vs. <1 Five Years Ago, USA

Time Spent per Adult User per Day with Digital Media, USA,

2008 - 2015YTD
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Suurce':‘"‘qomScnre Media Metrix & Mobile Metrix, U.S., June 2014
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Mobile App vs. Browser Splits

\ |
Source: comScore Mobile Metrix, US., Age 18+, June 2014
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MONTHLY USAGE OF APP AND MOBILE WEB
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MEN
29 HRS 32 MINUTES
WOMEN
30 HRS 58 MINUTES
89% OF THEIR TIME SPENT
ON MEDIA IS THROUGH °
MOBILE APPS Q4 2013 Q4 2012
MEN

- 3 HRS 45 MINUTES
4 HRS 8 MINUTES

CT
MOBILE
WEE

WOMEM
- 3 HRS 46 MINUTES
11% OF THEIR TIME SPENT 4 HRS 30 MINUTES
ON MEDIA IS THROUGH THE
MOBILE WEB
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Actions users want to take on mobile business sites

76%

Get a location or operating
hours

61%

“Click to call” the business\~ Send email
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53% Coas% 41%

Download an app Get to the company’s social Play a video clip
networking page

4 g8

r'f

| PRIMO ROUND
fonte Q
— / digital events & communication

e



&

trasferimento tecnologico e innovazione

Banking & Finance:
— Check account balances
— Get directions or operating hours
— Log into an account '
— Pay bhills

Travel
— Check flight status
— Get directions or operating hours

— Check in for a flight or confirm a
reservation

— Find a business location
— Log in to an account

— Search for flight times, hotels, car rentals
— Find a phone number or email address
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— Get directions or operating hours
— Contact the store
— Find product information

— Make a purchase or order a service
Automotive:

— Get directions or operating hours
- — Contact a dealer
—Make a service appointment
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I\/Ioblle IN-Store Research

How in- Store shoppers are usmg mobile devices
790 of smartphone owners are
/0 smartphone shoppers

of these shoppers use
8 40 their phone to.help shop
/0 whilein a store\\

in‘store smartphone use by category

Appliances  Grocery BabyCare Electronics Household  Heaith &

Care Beauty
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1 5 is the average time
smartphone shoppers
mlnutes use their phones in- store |

Shoppers who use mobile more, buy more
B Smartphone Shoppers

B Frequent Smartphone Shoppers
Median
$30 $45 Basket Size
4+50% i}

Health & Beayty Appliances
Search

820/ 0 Engine

to help make ...........................................

Median
Basket Size
% increase

+40%

Consumers choose
search as th'eir #1
in-store resource

/ — 62% w" 50% Websites
purchase decisions
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In-Store Shoppers Who Scan QR
odes to get more product details
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MOBILE SHOPPING SAVVY
In-Store Activ\ity by Store Type

Arecent Nielsen survey of U.S. smartphone owners who report using their mobile
phones while shopping in a store, indicates that consumers use their phones
differently depending on the type of store.
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